
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

AGENDA AT A GLANCE 
 
 
 
 
 

Time Details Session type Notes 

08.00 – 9.00 Registration and coffee Networking  

09.00 – 09.10 Welcome Plenary  

09.10 – 09.15 Introduction Plenary  

09.15 – 10.00 Blue Sky Talk Plenary  

10.00 – 10.50 Debate: the flexible interior Plenary  

10.50 – 11.20 Coffee break Networking  

11.10 – 11.55 Keynotes: disrupting the status quo Breakout Sessions to be repeated PM 

11.10 – 11.55 IFE: Desire in the travel zone Breakout  

11.10 – 11.55 Cabin: guest-centric approach to customising the cabin Breakout  

11.10 – 11.55 Hospitality: onboard sustainability strategies Breakout  

12.00 – 12.55 Late morning breakout sessions Breakout  

12.00 – 12.55 IFE: the connected aircraft Breakout  

12.00 – 12.55 Cabin: making a difference to passenger experiences Breakout  

12.00 – 12.55 Hospitality: food and service trends Breakout  

12.55 – 14.00 Lunch break Networking  

14.00 – 14.35 Keynotes: disrupting the status quo Breakout Repetition of AM sessions 

14.00 – 14.35 IFE: Desire in the travel zone Breakout  

14.00 – 14.35 Cabin: guest-centric approach to customising the cabin Breakout  

14.00 – 14.35 Hospitality: onboard sustainability strategies Breakout  

14.40 – 16.05 Mid-afternoon breakout sessions Breakout  

14.40 – 16.05 IFE: the future for content and new realities Breakout  

14.40 – 16.05 Cabin: the future for seats and galleys Breakout  

14.40 – 16.05 Hospitality: the future for revenue and retail Breakout  

16.05 – 16.35 Coffee break Networking  

16.35 – 17.20 Leaders in Innovation Plenary  

17.20 – 21.00 Industry Networking Party Networking Free to delegates 



 
 
 
 
08.00 – 9.00    Registration and coffee 
 
 
09.00 – 09.10   Welcome 
     
       Katie Murphy, Exhibition Director, Aircraft Interiors Expo 
 
 
09.10 – 09.15   Introduction 
 
       Vern Alg, Consultant, Reed Exhibitions 
 
 
09.15 – 10.00   Plenary Session 1: Blue Sky Talk 
        
       With Richard Seymour, co-founder of design and innovation company,      
       Seymourpowell 
        
       Freeing up our thinking about what is possible... 
        
       Clippers in the Clouds – Rediscovering romance in the 21st Century 
       It is trite to observe that the glamour has largely evaporated from much of what    
       constitutes long-haul travel for many of us these days. But it’s equally defeatist to   
       imagine that we can’t get it back again. 
        
       Richard Seymour investigates the theory of Emotional Ergonomics in the air and   
       reflects on how much can actually be achieved within the technical confines of a   
       modern airliner in the decades to come. 
 
 
 
10.00 – 10.50   Plenary Session 2: Debating the dynamics of the flexible interior 
        
       Moderator: Vern Alg, Consultant, Reed Exhibitions 
        
       Can you build flexibility into the original design to satisfy multiple and changing    
       needs of airlines and their passengers?  
 

• Rather than treating each element of the cabin as a collection of parts, how can the 
industry move to creating individual products and components that also integrate 
with the system as a whole? 

• How can you satisfy certification requirements and address demands for more 
flexibility? 

• How would a more flexibility approach drive differentiation in the cabin?  
• And how far can you push the flexible approach before you hit a wall of diminishing 

returns? 
• Will new players from related, travel, transportation and communications markets 

disrupt the status quo? 
 
 
Leo Mondale, President, Inmarsat Aviation 
Senior Executive from Airbus 
Adrian Berry, Creative Director, Factorydesign 

          Kerry Reeves, Head of Aircraft Programmes/Airline Programmes, Air New    
          Zealand 

Baden Smith, Head of Airline Business, Altitude Aerospace Interiors  



        
 

 
          Additional speakers to be confirmed  
 
 
10.50 – 11.20   Coffee 
 
 
 
KEYNOTES 
 
 
11.20 – 11.55  How do you disrupt the status quo? 
 
      New visions on inflight entertainment, hospitality and the cabin experience from a choice  
      of three forward thinkers from design, marketing and the cabin interiors sectors 
 
      These keynote addresses will be repeated after lunch to allow delegates to maximise   
      their time and the conference and attend a greater range of sessions. 
 
 
11.20 – 11.45  Designing for Desire in the Travel Zone: Reaching beyond basic passenger needs  
      to create impact in “in-between” places 
 
      When passengers leave their homes to travel, they enter a series of “in-between” places  
      – airports, planes, hotels, and other venues – where fantasy and reality collide to shape  
      their experiences. Temporarily freed from daily constraints, people can open up to new  
      experiences, but gaps often appear between what travellers need and what they desire. A 
      passenger might see himself as James Bond, but actually travel more like Mr. Bean.  
 
      We will follow two typical passenger archetypes along the travel journey and map their  
      needs and aspirations, exploring how airlines and airports can—moment by moment— go 
      beyond the basics to deliver something surprising and new. Specifically, we will focus on  
      the in-flight phases of the traveller’s journey and how we can shape our in-flight services 
      —from retail to in-flight entertainment to trouble-shooting and more—to better anticipate  
      and exceed the needs of our guests. 
 
      David Cleaves, Creative Director, frog 
 
11.45 – 11.55  Q&A 
 
 
 
11.20 – 11.45  Taking a Guestcentric approach to customising the cabin and creating a     
      differentiated brand experience 
       
      Is it possible to challenge the status quo and the restrictive catalogue approach to aircraft 
      interiors specification? Allowing the guest to drive much of the design intent and ambition, 
      plus healthy doses of innovative thinking and collaboration between the airline's    
      leadership and its interiors partners can be the game-changer to creating a truly    
      differentiated brand experience. 
 
      Etihad Airways and its design agencies collaborated to achieve probably the most    
      customised commercial aircraft of all time for its Airbus A380s and achieved a high level  
      of product innovation and brand differentiation within a restrictive catalogue specification  
      process for its Boeing 787s. Does their approach to defining the future of the onboard   
      guest experience offer solutions to the industry's perennial customisation versus    
      standardisation debate? The team behind Etihad Airways’ A380 and B787 interiors will  
      share the challenges and learning from achieving a high level of customisation in all   



      cabins, including: 
 

• How a guest centric approach overcame the constraints and design challenges 
• Working with certification bodies to achieve innovative seat configurations 
• Challenging the supply chain with customisation to galleys, lava, lighting, trim and 

finish 
• Achieving brand consistency 

 
Calum Laming, Vice President, Guest Experience, Etihad Airways 
 
Michael Crump, Product and Innovation Director, Honour Branding 
 
Anthony Harcup, Associate, Acumen 
 
Adam White, Director, Factorydesign 
 

11.45 – 11.55  Q&A



 
11.20 – 11.45  Insights on sustainable aircraft and cabin interiors: onboard sustainability    
      strategies and passenger experience: trends, future outlook, benefits 
       
      How can we take sustainability beyond individual initiatives and unite everything to have  
      one truly  sustainable flight experience? 
 

• Strategies that airlines currently use to encourage sustainability throughout their 
network 

• Onboard food and beverage, amenity kits etc. that are sustainable 
• The user: value of sustainability from airlines' and passengers' perspectives 

 
      Stathis Kefallonitis, Founder & President, branding.aero 
 
 
11.45 – 11.55  Q&A 
 
 
 
 
 
 



 
MIDMORNING BREAKOUT SESSIONS 
 
 
12.00 – 12.55  1: Inflight Entertainment and Connectivity – The Connected Aircraft 
 
 
12.00 – 12.20  Moving from crew apps to connected aircraft 
       
      Road mapping the integration of aircraft into the airline network: what will it take to have  
      the aircraft as another node, like the check-in desks, or the office? 
 

• What does connectivity mean right now and what is the vision for the future?  
• How will the connected aircraft improve operations and flexibility?       
• What onboard operations will be worth incurring the connectivity and integration costs? 
• How will the connected aircraft improve your customers' experiences? 
 
Ian Dawkins, Chief Executive Officer, OnAir 

 
 
12.20 – 12.55  Panel discussion and Q&A 
      
      Ian Dawkins, Chief Executive Officer, OnAir 
 
      Senior executive from Gogo 
 
      Robert Smith, Director, Business Performance and Market Intelligence,      
      IMDC/Global Eagle Entertainment 
 
      Additional speakers to be confirmed 
 
 
 
12.00 – 12.55  2: The Cabin – insights on what makes a difference to the passenger experience 
 
      Moderator: Vern Alg, Consultant, Reed Exhibitions 
 
 
12.00 – 12.20  Re-zoning the cabin: the Athlete's plane 
       

TEAGUE and Nike's collaboration on a concept plane for professional athletes offers 
intriguing insights on how airlines could rethink their cabins to better reflect the needs of 
their passengers utilising current technologies. 

 
• The Athlete's Plane concept 
• Fresh approaches to flexibility, modularity, zoning and personalisation 
• IFE and wearables – creating connected experiences 

 
Philipp Steiner, Creative Director, TEAGUE 

 
 
12.20 – 12.40  Measuring the passenger experience: Why “Why?” doesn’t answer “Why?” 
       

• How do you know if passengers really like your product?   
• How can you know if your marketing claims on the ground hold true in the airplane? 
• When and how can we measure the passenger experience?   

 
      Boeing will share some of its research methods. 
     
      Blake Emery, Director Differentiation Strategy and Kent CraverRegional Director,  



      Cabin Experience & Revenue Analysis, Sales & Marketing, Boeing Commercial   
      Airplanes 
 
 
12.40 – 12.55  Q&A 
 
 
 
 
 
 
 
 
 
12.00 – 12.55  3: Hospitality – Consumer, high street and travel trends setting the pace for the   
      onboard experiences 
 
12.00 – 12.20  A taste of things to come 
        
      Insights into the flavours, ingredients and lifestyle trends shaping future dining     
      experiences. What the street foods, regional dishes and health/environmental concerns  
      capturing the imaginations of chefs and consumers? And how can you effectively link the  
      latest consumer insights with your airline brand? This will include: 

• The changing needs of consumers on-the-go (the impact of health and wellness 
concerns, upgraded and premiumised options, flexibility and fluidity) 

• Best practice food in-transit and mobile food solutions 
 
Mandy Saven, Head of Food, Beverage and Hospitality, Stylus       

      
 
12.20 – 12.40  It's a wrap – trends in packaging and food and drink service on boar 
 

• The future for food and drink packaging – six key trends to watch 
• Regional approaches to packaging and delivery 
• Experience – how canny airlines translate retail trends into onboard experiences 
 
Ariane Van Mancius, Airline Food & Packaging Consultant, Now, New, Next 
 

 
12.40 – 12.55  Q&A 
 
 
 
12.55 – 14.00  Lunch and networking 
 
 



 
KEYNOTES 
 
 
14.00 – 14.35  How do you disrupt the status quo? 
 
      New visions on inflight entertainment, hospitality and the cabin experience from a choice  
      of three forward thinkers from design, marketing and the cabin interiors sectors 
 
      These keynote addresses are repeated from the morning session to allow delegates to  
      maximise their time and the conference and attend a greater range of sessions. 
 
 
14.00 – 14.25  Designing for Desire in the Travel Zone: Reaching beyond basic passenger needs  
      to create impact in “in-between” places 
 
      When passengers leave their homes to travel, they enter a series of “in-between” places  
      – airports, planes, hotels, and other venues – where fantasy and reality collide to shape  
      their experiences. Temporarily freed from daily constraints, people can open up to new  
      experiences, but gaps often appear between what travellers need and what they desire. A 
      passenger might see himself as James Bond, but actually travel more like Mr. Bean.  
 
      We will follow two typical passenger archetypes along the travel journey and map their  
      needs and aspirations, exploring how airlines and airports can—moment by moment— go 
      beyond the basics to deliver something surprising and new. Specifically, we will focus on  
      the in-flight phases of the traveller’s journey and how we can shape our in-flight services 
      —from retail to in-flight entertainment to trouble-shooting and more—to better anticipate  
      and exceed the needs of our guests. 
 
      David Cleaves, Creative Director, frog 
 
14.25 – 14.35  Q&A 
 
 
 
14.00 – 14.25  Taking a Guestcentric approach to customising the cabin and creating a     
      differentiated brand experience 
 
      Is it possible to challenge the status quo and the restrictive catalogue approach to aircraft 
      interiors specification? Allowing the guest to drive much of the design intent and ambition, 
      plus healthy doses of innovative thinking and collaboration between the airline's    
      leadership and its interiors partners can be the game-changer to creating a truly    
      differentiated brand experience. 
 
      Etihad Airways and its design agencies collaborated to achieve probably the most    
      customised commercial aircraft of all time for its Airbus A380s and achieved a high level  
      of product innovation and brand differentiation within a restrictive catalogue specification  
      process for its Boeing 787s. Does their approach to defining the future of the onboard   
      guest experience offer solutions to the industry's perennial customisation versus    
      standardisation debate? The team behind Etihad Airways’ A380 and B787 interiors will  
      share the challenges and learning from achieving a high level of customisation in all   
      cabins, including: 
 

• How a guest centric approach overcame the constraints and design challenges 
• Working with certification bodies to achieve innovative seat configurations 
• Challenging the supply chain with customisation to galleys, lava, lighting, trim and 

finish 
• Achieving brand consistency 

 
Calum Laming, Vice President, Guest Experience, Etihad Airways 



 
Michael Crump, Product and Innovation Director, Honour Branding 
 
Anthony Harcup, Associate, Acumen 
 

      Adam White, Director, Factorydesign 
 
 
14.25 – 14.35  Q&A 
 
 



 
14.00 – 14.25  Insights on sustainable aircraft and cabin interiors: onboard sustainability    
      strategies and passenger experience: trends, future outlook, benefits 
 
      How can we take sustainability beyond individual initiatives and unite everything to have  
      one truly  sustainable flight experience? 
 

• Strategies that airlines currently use to encourage sustainability throughout their 
network 

• Onboard food and beverage, amenity kits etc. that are sustainable 
• The user: value of sustainability from airlines' and passengers' perspective  
 

      Stathis Kefallonitis, Founder & President, branding.aero 
 
14.25 – 14.35  Q&A 
 
 
 
 
 
 
 



 
MID-AFTERNOON BREAKOUT SESSIONS 
 
 
14.40 – 15.15 The Inflight Entertainment & Connectivity Debate: The future for inflight content 
 

• How will early-window movies and other content fit into the evolving infotainment offer? 
• New content options – how will You Tube, Facebook and social content fit into the mix? 
• Binge watchers – what will the Netflix generation expect from their inflight experience? 

 
      Don Buchman, Vice President, ViaSat 
 
      Amir Samnani, Vice President, Content Services, Global Eagle Entertainment 
 
      Al St. Germain, Senior Vice President USA, Spafax 
 
      Additional speakers to be confirmed 
 
 
15.15 – 16.05   Inflight Entertainment & Connectivity: New realities 
 
 
15.15 – 15.35  Virtual Reality improving passenger comfort by changing the perception of self 
and       space 
 
      Insights from the VR-HYPERSPACE project: 
 

• The VR-HYPERSPACE vision of the future of flying (input: public, aviation experts, 
industry and scientists) 

• Investigating perception of self and space using Virtual Reality (VR) 
• VR Technology and Demonstrators 
• Industrial and passenger evaluation of future concepts 

 
      Dr. Betty Mohler, Independent Group Leader, Max Planck Institute for Biological  
       Cybernetics 
 
 
15.35 – 16.05  Panel discussion and Q&A 
       
      Dr. Betty Mohler, Independent Group Leader, Max Planck Institute for Biological  
       Cybernetics 
 
      Eric Brown, Director of User Experience, BMW Group, DesignworksUSA 
 
      Lynne Slowey, Head of Digital Content, Thomas Cook Group 
       
      Additional panellists to be confirmed 
 
 
 
 
14.40 – 15.15  The Cabin: The future is seated 
 
      Moderator: Anthony James, Editorial Director, Aircraft Interiors International 
 
 
14.40 – 14.45  Ten-year seating forecast 
       
      Overview of future demand in the seating market 
 



      Gary Weissel, Managing Officer, Tronosjet Aviation Consulting 
 
 
14.45 -15.15   The Cabin Debate: The future is seated 
 

• Key trends and themes for seating 
• How can the industry work together to rethink the seat to bring different experiences to 

passengers 
• What impact will passenger cultures, i.e. the way people like to sit and relax, have on 

seat design? 
• How can the industry, with its long-lead times, can keep up with fast changing 

consumer expectations? 
 
      Gary Weissel, Managing Officer, Tronosjet Aviation Consulting 

 
Ben Orson, Managing Director, JPA Design 
 
Ian Moore, Chief Executive Officer, NuBax 
 
Cristian Sutter, Cabin Design Specialist 
 
 
Additional speakers to be confirmed 

 
 
15.15 – 16.05  Galleys: Adapting to a more flexible future 
 
      How will we evolve galleys in the future to be adaptable to changing airline business   
      models, multiple mission requirements and accommodate a wide-ranging cultural base  
      among the passengers? 
 

• Can we design galleys to adapt to multiple dimensions of equipment?  
• How will the demands of buy-on-board and pre-ordered, pre-paid refreshments 

influence galley design? 
• How will consumer trends impact on what galleys are expected to deliver? 
 
Thomas Lee,  Director Marketing and Innovation, Zodiac Aerospace 

       
      Additional speaker to be confirmed 
 
 
 
 
14.40 – 15.15 The Hospitality debate: Unbundling future onboard ancillary revenue opportunities 
 

• What are the consumer trends, behaviours and experience demands that will drive future 
revenue opportunities? 

• How should you be tailoring onboard offers to your passenger or frequent flyer 
demographics? 

• While technology can provide some slick solutions for browsing and buying, what role will 
your cabin crew play in personalising the service? 

• What support do airlines need from the onboard catering, amenity retail supply chain to 
improve revenue generation? 

• Regional differentiators for onboard sales 
      
     Nikos Loukas, Founder, Inflight Feed 
      
     Sue Walker, Managing Director, Emerging Business and Product Innovation, Gate   
     Retail Onboard  
 



     Rodrigo Llaguno, Vice-President Customer Experience, Avianca 
 

     Additional panellists to be confirmed 
 
 
15.15 – 16.05 Right product, right place 
      
     Travel and service trends – learning from experiences on the high street, and other travel   
     sectors such as rail 
 
     Speakers to be confirmed 
 
 
16.05 – 16.30 Coffee 
 
 
 
16.35 – 17.20 Plenary Session 3: Leaders in Innovation 
      

Virgin Atlantic has racked up a significant track record for innovation to improve the 
passenger experience. Some of its recent initiatives have included upgrading upper class 
beds with seat/bed padding on suspended webbing, transforming the meals service with low-
tech tableware, and trialling the use of Google Glass. Furthermore the airline consistently 
captures consumers' imaginations with its seemingly effortless ability to think differently and 
embrace new technology. Join key members of Virgin's leadership team for their insights on 
how to drive innovation. 

        
     Reuben Arnold, Brand and Customer Engagement Director, Virgin Atlantic 
 
 
 
 
17.20 – 21.00 Industry Networking Party 
 
     Free to attend for all conference delegates and open to all visitors and exhibitors, the    
     Industry Networking Party follows the Conference and is the unmissable networking event,  
     with the who's who of the industry all present under one roof.  
 
     This party is the perfect opportunity to network with your peers and other industry     
     professionals in a relaxed, sociable environment, while enjoying live music, cocktails and   
     international cuisine. 


